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VMOTO SECURES SIGNIFICANT OEM BUSINESS IN CHINA 
 

ANNOUNCEMENT 3 JULY 2012 
 

 

HIGHLIGHTS 

 Strategic Cooperation Agreement signed with Shanghai PowerEagle International 
Co. Ltd, a prestigious electric scooter company in China; 

 Vmoto to produce all of PowerEagle’s electric vehicle models on an OEM basis, 
currently 40,000 units per annum; 

 Initial unit orders of 6,000 expected for 2012 calendar year and forecast to rise to 
150,000 units by 2015, representing a total sales value of  approximately $86 million 
between commencement and the end of 2015; 

 Significant benefits to flow to Vmoto including exposure to the largest domestic 
electric scooter market in world – China; and 

 Additional tangible benefits to be enjoyed through efficiencies, economies of scale 
and greatly improved purchasing power. 

Vmoto Limited (“Vmoto” or “the Company”) is pleased to announce that, via its wholly 
owned subsidiary Nanjing Vmoto Motor Co Ltd, it has signed a strategic Cooperation 
Agreement (“CA”) with Shanghai PowerEagle International Co Ltd (“PowerEagle”), a 
prestigious electric scooter company in China.  
 

Charles Chen, Managing Director, commented: “Vmoto is very pleased to have signed 
this agreement with PowerEagle and it marks a significant event in the Company’s 
history. China is by far the biggest two wheel transportation market in the world and 
this transaction marks the start of Vmoto’s expansion into it. The longer term benefits to 
the Company, in addition to the substantial sales value, including improving our 
economies of scale and purchasing power, cannot be underestimated. It also highlights 
how important and valuable our Chinese manufacturing licence is and we are hopeful 
that this agreement will expose us to similar 2 wheel electric businesses in China.” 
 

Under the terms of the CA, PowerEagle will move production of all current products 
from its facilities in Qingpu District, Shanghai to Vmoto’s Nanjing manufacturing 
facilities by September 2012. 
 
All of PowerEagle’s current electric vehicle models will be produced by Vmoto on an 
Original Equipment Manufacture (“OEM”) basis.  Once all production lines are shifted F
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to Nanjing, PowerEagle will focus on growing their sales through the establishment of 
additional retail outlets and other distribution networks in China. 
 
Looking forward, PowerEagle has provided Vmoto with the following forecasts, which 
are reflected in the terms of the CA: 
 
2012  

July 2012 Trial 

September – October 2012 1,000 units per month 

November – December 2012 2,000 units per month 

Total for 2012 6,000 units 

 
2013  

January – June 2013 3,000 units per month 

July – December 2013 4,000 units per month 

Total for 2013 42,000 units 

 

2014  

January – June 2014 5,000 units per month 

July – December 2014 7,000 units per month 
Total for 2014 72,000 units 

 
2015  

January – December 2015 12,500 units per month 
Total for 2015 150,000 units 

 
Assuming PowerEagle’s sales reach those forecast as stated above, Vmoto will generate 
approximately $86 million in revenue between commencement of the CA and the end of 
2015, with the potential to generate significantly more given the current size of the 
Chinese domestic electric scooter and bicycle market. 
 
The Company sees this agreement with PowerEagle, whereby Vmoto and PowerEagle 
will utilise and combine Vmoto’s production and technology platform and PowerEagle’s 
sales and distribution network and brand name in China, as a means of fast tracking 
Vmoto’s entry into the huge Chinese domestic market.  Current two-wheel electric 
vehicle sales in China are estimated at approximately 40 million units per annum, with 
this figure forecast to grow over the coming years.  Following this initial transaction, 
Vmoto will launch its own model specifically targeting the Chinese domestic market, 
and then seek to expand its reach and market share with introduction of new products. 
 
All the units above are for the Chinese domestic market and do not include 
PowerEagle’s range of products that are currently being exported to overseas markets. 
 
About PowerEagle 
 
PowerEagle (www.powereagle.com.cn) is a Chinese company based in Qingpu District, 
Shanghai, China. The company specialises in the manufacture and development of electric 
bicycles, electric scooters, electric motorcycles and go carts, selling domestically and into 30 
countries worldwide.   
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PowerEagle’s brand name is well known in China with a good reputation for product 
development and quality control and it has a wide and established sales and distribution 
network in China. Currently, PowerEagle distributes approximately 40,000 units of its 
electric vehicle products in China annually and expects to increase this to 150,000 units per 
annum by the end of 2015.  
 

Benefits of the Cooperation Agreement 
 
Vmoto views the CA as a significant step forward for the Company as it will: 
 

 fast track Vmoto’s expansion into the Chinese electric scooter market, the largest 
domestic two wheel electric market in the world; 

  materially increase Vmoto’s production base, which will deliver improved 
economies of scale; 

 increase Vmoto’s purchasing power resulting in lower input prices, better credit 
terms and improved margins across all existing product categories;  

 allow better utilisation of Vmoto’s existing production facilities and capacity 
whilst still retaining excess capacity for future growth; 

 provide an excellent opportunity to leverage off all of Vmoto’s existing 
production capacity, model range and intellectual property in marketing its brand 
to the world’s largest electric two-wheel vehicle market - China.   

 
Chinese Electric Vehicle Market 
 
Two-wheel vehicles including scooters, motorcycles, and bicycles are a very popular 
mode of transport in China due to their fuel efficiency and ease of use in congested 
traffic. China represents the largest market for electric two-wheel vehicles in the world as 
shown below.  
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According to Pike Research, current sales of electric two-wheel vehicles in China are 
more than 40 million units, which is forecast to reach 60.2 million units in 2018. 
 
Vmoto’s Manufacturing License Starts to Deliver  
 
In China, it is extremely difficult to obtain a manufacturing license for electric 
scooters/motorcycles due to the strict requirements for new manufacturing licenses, 
Government restrictions on the issue of new manufacturing licenses and Government 
protection of local enterprises which already have an existing manufacturing license.  
 
From this year onwards, the Chinese government have introduced very specific industry 
standards and requirements and more stringent controls to prevent enterprises from 
producing electric scooters/motorcycles without a proper manufacturing license. 
Currently, more than 50% of electric scooters/motorcycles in the Chinese market are 
produced from companies that only have an electric bicycle manufacturing license, 
rather than the proper manufacturing license for electric scooters/motorcycles. 
Therefore, those companies without a manufacturing license for electric 
scooters/motorcycles are seeking tight cooperation with those factories that do, such as 
Vmoto. 
 
Vmoto is one of the companies that meet all the new requirements for an electric 
scooter/motorcycle manufacturing license in China, having had its license approved in 
2010. This has led to the opportunity for Vmoto to cooperate with PowerEagle on 
favourable terms given PowerEagle does not have the relevant manufacturing license 
under the terms of the new legislation. 
 
Future Opportunities 
 
The Company believes that due to recent Government policy changes affecting the 
electric two-wheel vehicle industry in China as described above, further consolidation 
within the electric two-wheel vehicle industry in China is likely resulting in additional 
opportunities via cooperation agreements, joint ventures, mergers and acquisitions, all of 
which Vmoto is well placed to participate in. 
 
The Board is very pleased to have signed the CA with PowerEagle and is confident that 
the transaction is likely to prove to be a turning point in Vmoto’s fortunes.  Further, 
following recent presentations in London as part of the Rights Issue process, the Board 
has received a number of approaches from UK brokers with the view that the Company 
should pursue a dual listing on the Alternative Investment Market (“AIM”) in London.  
The strong interest reflects the more mature nature of the European investment 
community towards “green” and environmentally friendly market opportunities.  
Discussions are continuing and further announcements may be made in due course.  
 
 
For further enquiries, please contact: 
 
Charles Chen, Managing Director 
+86 25 6881 1550 
 
Olly Cairns, Non-Executive Director 
+61 6267 9030 

F
or

 p
er

so
na

l u
se

 o
nl

y



V M O T O  L I M I T E D  

A B N  3 6  0 9 8  4 5 5  4 6 0  

 

5 

 
About Vmoto  

Vmoto is a global integrated scooter manufacturing and distribution group with a state-of-the-art 
production facility situated in Nanjing, China. Vmoto specialises in high quality electric scooters and 
it has global customers in Europe, North and South America, South East Asia, Australia and New 
Zealand.  
 
 
 
Pictures of PowerEagle 

 

 
 

Picture: Brand and logo of PowerEagle 
 

 
 
Picture: One of the specialty stores of PowerEagle 
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Picture: Inside of one of the specialty store of PowerEagle 
 

 
 

Picture: One of the electric two-wheel products of PowerEagle 
 
 
 
 

 F
or

 p
er

so
na

l u
se

 o
nl

y


