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ASX Announcement 

Onthehouse continues to grow top line  

 

Thursday 29
th

 August 2013: Onthehouse Limited (ASX:OTH) today announced its financial results 
for the year ended 30 June 2013 (FY13), with continued growth in revenue and cashflows enabling 
further business reinvestment for future growth.   

Commenting on the FY13 result, Onthehouse Managing Director and CEO Michael Fredericks said:  

“Over the past twelve months we have focused on continuing to build the foundations of the company 
as it leads the evolution of Australia’s online property sector.  This is still a young business and our 
achievements over the past twelve months, reflected in the strategic partnerships just announced with 
Commonwealth Bank and Westpac Group, evidence that the business is well positioned for continued 
growth.” 

“We have successfully advanced Onthehouse’s strategic objectives over the past twelve months.  
Consumers can now access a rich source of freely available real estate content and be guided to 
local experts to assist them to make more informed property decisions.  In addition, we have been 
helping property related businesses by facilitating introductions to home owners seeking local 
expertise and allowing these professionals to operate their businesses more efficiently by supplying a 
‘one-stop-shop’ real estate technology solution.”  

 

Key financial results for FY13 

 Revenue up 19% to $24.2 million 

 EBITDA down 11% to $7.0 million, reflecting further business reinvestment  

 Earnings per share of 1.23 cents 

 Operating cashflow up 13% to $7.2 million 

 Cash balance of $4.2 million as at 30 June 2013 
 

Continued top line growth 

FY13 marked a key milestone for Onthehouse, with the company now firmly established as a leading 
real estate media network in Australia.  The scale of the company’s national media reach, its unique 
content proposition and its strategic relationships with real estate agencies and groups, positions the 
company well to further scale online and mobile revenue in the coming years.   

Onthehouse’s Consumer Online division increased revenue by 115% to $2.0 million over FY13.  
Growth in our online real estate media network to approximately 5 million unique browsers, and a 
deeper and richer content experience, has allowed this division to secure some of Australia’s largest 
and most innovative banking institutions as strategic sponsorship partners. 

The company’s Real Estate Solutions business, with its differentiated offering of back office and data 
solutions, has continued to perform, with revenue up 14% to $22.1 million.  Further growth is 
expected from new products to be launched in FY14.   

 

Reinvesting in the business to leverage first mover advantage 

Importantly, FY13 saw the company continue to grow cashflows, with operating cashflow up 13% to 
$7.2 million.  This has enabled Onthehouse to self fund greater investment back into building its 
strategic foundations – including its Data Technology Platform, infrastructure and talent.  In addition, 
Onthehouse funded: 

 $1.2 million in relation to REAN and Residex acquisitions; 

 Repayment of  $1.7 million of debt; 

 Payment of $0.5 million dividend; and 

 Increased investment in product development ($2.5 million).

F
or

 p
er

so
na

l u
se

 o
nl

y



 

2 

 

 

The Company’s strategic objectives continue to drive support from leading real estate agency groups 
and significant financial institutions. Internationally, there are comparative businesses that have been 
enjoying significant growth and market attention, providing a strong guide to the potential for 
Onthehouse to create substantial shareholder value. 

With a number of attractive growth opportunities available, and in order to leverage the Company’s 
first mover advantage in Australia, the Board has resolved that the Company retain cash and maintain 
a conservative balance sheet to enable greater reinvestment in growth opportunities over the short 
term. 

 

Positive outlook 

Commenting on the outlook for Onthehouse, Mr Fredericks said: “We are focussed on capitalising on 
our unique value offering in the Australian real estate vertical.  We are now very well positioned and 
the strength of our existing businesses puts us in an enviable position as an early stage growth 
company to be able to self fund and scale our investment to enable execution of our strategic 
objectives and build long term shareholder value.” 

“We remain committed to working closely with our clients to meet their needs. Our aggregation of 
traffic, content and brand alignment with real estate agency groups has established a significant real 
estate media presence, with a compelling point of difference.”  

“The fact that two of Australia’s leading financial institutions, Commonwealth Bank and Westpac 
Group, have entered into strategic relationships with Onthehouse demonstrates the leading position 
we hold in the evolving online property sector and supports our vision of empowering consumers.  
This is a very exciting milestone for our company.”   

“We expect to continue to benefit from scaling user engagement and revenue in both our business 
divisions over the 2014 financial year, particularly our fast growing Consumer Online Division,” added 
Mr Fredericks. 

 

For further information please contact: 

 

Michael Fredericks Ronn Bechler – Investor Relations 

Managing Director & CEO Market Eye 

T. +61-7 3243 4345 T. +61-400 009 774 

E. michael.fredericks@onthehouse.com.au E. ronn.bechler@marketeye.com.au   

 

 

Information in addition to IFRS measures included in this report has been used for consistency and user readability.  The 
measures have been derived from audited information contained in the financial statements 

 

About Onthehouse Holdings Limited  

Onthehouse Holdings Limited (ASX: OTH) is an ASX listed Australian online real estate content and services platform 

headquartered in Brisbane.  The business divisions operated by the Company consist of: 

The Consumer Online Division is a platform of publicly available real estate websites underpinned by the 

www.onthehouse.com.au website, providing free access to an extensive database of real estate content and property values on 

most properties in Australia, including traditional real estate online classified listings. The website is comparable to successful 

offerings in the US (Zillow) and UK (Zoopla) and has very quickly become the third largest online real estate platform in 

Australia, currently attracting more than 1.5 million unique browsers per month.    

The Real Estate Solutions Division provides tools for real estate agents, other property professionals and financial institutions. 

It provides an integrated platform for office administration, property sales and management applications. The product offering 

includes software solutions for real estate agents, business performance tools for data and valuation related services that utilise 

Onthehouse’s extensive databases and intellectual property. 
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http://www.onthehouse.com.au/

