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Campaign Manager 

 

ASX Position Description  

ASX “All Roles Flexible” 
ASX offers mutually beneficial flexible working arrangements.  

We recognise that employees need to balance work and personal lives. 

ASX Opportunity Snapshot What’s On Offer 

Reporting to the Marketing Manager, the role is 
responsible for delivering integrated marketing campaigns 
for the Listings, Issuers Services, Investment Products and 
Equity Options businesses. 

 

The role requires a dynamic, positive and creative marketer 
to implement marketing programs and events that are 
aligned to strategic business objectives serving both B2B 
and retail customers.  

Role: Campaign Manager 

Reports to: Marketing Manager 

People 
Management: 

n/a 

Budget: n/a 

Team: Marketing 

Date: November, 2017 

Location: Sydney, NSW 

Flexible Role: Yes 

 

What you’ll do: 

 Develop and implement marketing campaigns and events to create awareness, strengthen customer 

relationships, cross-sell products/services and generate new business opportunities.  

 Work closely with the Marketing Manager and business stakeholders to understand business needs and 

develop marketing programs to maximise the return on marketing investment.  

 Develop marketing materials and customer experiences to support the sales team at key points across the 

customer journey.  

 Measure, analyse and report on the effectiveness of campaigns, leveraging digital analytics and customer 

data to shape insights and recommendations. 

 Develop and maintain individual campaign budgets, including sourcing and negotiating supplier quotes 

and managing execution within agreed timelines and budgets.   

 Brief external agencies for creative concept development for marketing material and campaigns. 

 Build strong relationships with internal stakeholders and external agencies and suppliers. 

 

What you’ve done: 

 B2B and retail marketing experience, preferably in the finance, telecommunications or technical sector. 

 Proven experience managing campaigns and events from concept to completion 
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 Experience using analytics and campaign metrics to shape and inform planning and optimisation.  

 Experience in creative and messaging development in coordination with business stakeholders 

 Agency management including briefing, campaign strategy and tactics to deliver on business outcomes  

 Proven ability to work effectively across different levels of the organisation 

 Strong communication written and verbal communication skills.  

 Ability to manage multiple projects with tight timeframes.  

 Tertiary Marketing qualifications  

 

And if you’ve got some of this, even better: 

 Experience with marketing complex or technical products or services 

 Understanding of campaign execution via Salesforce Marketing Cloud 

 Experience in marketing to both retail investors and Financial Advisers  

 Content strategy and messaging development skills  

 

What you need to enjoy and be good at for this role: 

 Collaborative approach to leading and shaping priorities with senior stakeholders   

 Writing engaging content to drive key business across both B2B and retail markets 

 A strong team player who is proactive in generating team engagement and increasing collaboration within 

the team and with other teams 

 Working on a multiple projects with tight and evolving timeframes 

 Working in a dynamic workplace 

 


