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Foster Stockbroking initiates research coverage on DateTix
DateTix Group Ltd (ASX: DTX) (‘DTX’ or ‘the Company’) is pleased to advise that Foster Stockbroking has
released their initial research report on the Company.
The report is available for download from our website DateTix.com under the link "Broker Reports".

For further information, please contact:
Michael Ye
Founder and CEO
M: +852 6684 2770
E: michael@datetix.com

Ben Jarvis
Director, Six Degrees Group
M: +61 (0) 413 150 448
E: ben.jarvis@sdir.com.au

About DateTix Group
DateTix Group is a leading provider of social and dating products and services, including the DateTix
platform, the Lovestruck platform, and premium matchmaking services.
The DateTix platform is a mobile online marketplace that facilitates offline dates by connecting likeminded people who are nearby each other and free at the same times. With the tap of just a few
buttons, DateTix members can quickly and effortlessly meet new people at nearby establishments for
meals, drinks, live events, outdoor activities and more, for a wide range of intentions, including casual
dating, serious relationship, friendship, business networking.
DateTix has developed a proprietary matchmaking engine that algorithmically scores, ranks and matches
people based on multiple dimensions of compatibility, to deliver highly personalised and relevant
matches to each and every member. With an initial focus on major Asian cities, DateTix plans to build,
grow and cultivate leading local mobile marketplaces for dates in major markets around the world. For
more information, please visit http://www.datetix.com
Lovestruck is a leading premium online dating platform currently operating in Hong Kong, Singapore and
the United Kingdom. Founded by Brett Harding and Laurence Holloway in 2006 in London, the platform
was expanded to other markets in 2008, including most notably Hong Kong and Singapore. Since its
launch, Lovestruck has achieved over 33 million visits and 216,000 subscriptions totaling over $17
million in revenue via its website, mobile web, iOS and Android apps.
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Lovestruck has established itself as a readily identifiable brand position in a competitive yet burgeoning
market. Genuinely regarded as a preeminent brand within the dating industry – and a founding member
of the Online Dating Association, a new trade body created to set and uphold the highest standards in
the industry – Lovestruck has won numerous awards, most notably ‘Online Dating Brand of the Year’ for
the second year running at the UK Dating Awards in November 2015. For more information, please visit
http://www.lovestruck.com

