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FOR MARKETERS

THE PREDICTIVE ACQUISITION PLATFORM.
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WHAT IS ADDGLU.
Predictive acquisition platform
delivering consumers offers of the highest personal value via their online and mobile devices, with

seamless engagement that enables high quality “sticky” customer acquisitions at scale

Serving the most relevant offers

and promotions based on the consumer’s needs and interests automatically and in real time

Automated optimisation

utilising permissioned first party data to ensure relevance and quality results

Driving increased revenue for marketers
through personally connected consumers that convert to sticky customers

Underpinned by proprietary technology

with performance algorithms and real-time machine learning putting the right offer in front of the right
consumer, in the right place, at the right time, on online and mobile devices
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HOW IT WORKS.
01

Customer profiling and
segmentation.

Identify core audience.

Tech and
people based.

02

03

Machine learning
optimisation.
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Presentation of offers of high
personal value that engage.

04

05

Validation:
• Email
• Phone
• SMS
• Database

06

Collect and collate
interested and
consenting customers.
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Improved contact rate,
sales conversion and
ROI.

07

Interested and consenting
customers delivered to clients
digitally.

09

Loyal, happy and more
valuable customers.

08
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REAL TIME REPORTING.
A small example of alerts, alarms and granular reporting:

Alerting and AutoManaging Demand and
Supply Sources

Optimising Performance
Auto-Optimising SystemWide Financial
Performance
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ENGAGEMENT OPTIMISATION.
Integrating engagement optimization
tools:
Heat mapping technology
Analyses how consumers interact with marketing content so it can be
optimised to achieve the best results; higher conversions of quality,
engaged consumers.

A/B testing technology
Continuous optimisation of the user experience to deliver seamless
engagement within the consumers “mobile attention timeframe”.
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WE DELIVER.
Some of the leading brands our Digital Performance Marketing
operations have delivered quality consumer leads.
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GLOSSARY OF TERMS.
A/B Testing (sometimes called split testing) is when two versions of a web page/landing page/email are compared to see which one performs better. You compare two
pages/emails by showing the two variants (let's call them A and B) to similar visitors at the same time.
First Party Data is data collected directly from the source. This includes information that consumers volunteer about themselves via surveys and social media profiles.
This data is easily resolved to an individual verifiable identity making it key to a successful people based campaign.
Heat Map is a graphical representation of data in which the data values are represented by colours to indicate the level of activity.
Lead a qualified prospect that is starting to exhibit buying behaviour. There are a number of definitions of a lead and companies may have their own definition of what
is a “good lead” that corresponds to their business model.
Machine Learning is a method of data analysis that automates analytical model building. Using algorithms that iteratively learn from data, machine learning allows
computers to find hidden insights without being explicitly programmed where to look.
Mobile Attention Timeframe is the amount of time an advertiser has to engage with a consumer on mobile. Since the mobile revolution the average attention span
has dropped to 8 seconds (less than the average attention span of a goldfish which is 9 seconds) and so advertisers need to be able to engage with consumers within
this timeframe or otherwise lose their attention as a potential customer.
Consumer Consent / Opt-in when a consumer is given the choice to decide whether or not they wish to receive marketing communications such as email or SMS or
be contacted via telephone or give and allow use of their personal information.

People Based Marketing enables brands to create a cohesive marketing system, centred around the individual consumer and anchored by the collection of real time
behavioural data combined with first party data. With People Based Marketing, marketers can ingest and respond strategically to consumers in real time across devices
and channels, unifying the customer journey, unlocking a new source of revenue and achieving a truly omnichannel business.
Performance Marketing is a comprehensive term that refers to online marketing and advertising programs in which advertisers (a.k.a., “retailers” or “merchants”) and
marketing companies (a.k.a., “affiliates” or “publishers”) are paid when a specific action is completed; such as a sale, lead, install or click.
Permissioned Consumer or Customer Leads when a prospect explicitly agrees in advance to receive marketing information about a certain product or offer they
express their permission for their information to be handed over to an interested party to contact them about that particular product/offer.
Predictive Analytics is the practice of extracting information from existing data sets in order to determine patterns and predict future outcomes and trends and initiate
actions.

