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1st Group comments on its patient
data privacy policy

1st Group Limited (ASX: 1ST), is aware of commentary in the media regarding patients' concerns over

privacy standards of a competitor.

The Directors are pleased to advise and confirm that 1st Group has always had in place, and
rigorously manages, well established, lawful and ethical policies and controls that respect patients' privacy

and data via its MyHealth1st platform.

For the avoidance of doubt, 1st Group does not share patient information with third parties without clear
express and specific consent being provided by the patient well in advance and always ensuring complete
fransparency. Compliance and the proper respect for patients is critical to the group and is paramount and
the basis for building a trusted and sustainable business. Any sharing of patient information and data is

strictly in line with our privacy and data usage policies.

1st Group's clearly defined privacy and data use policies that protect patient and practice information can

be viewed on the company's website. This document clearly outlines our policies in this regard.

Klaus Bartosch, Managing Director said, “Operating a heath care platform requires careful management of
private information and we take that responsibility seriously. People booking through our MyHealth1st
platform do so because they are either worried or ill, and as such, are more vulnerable, so we really must be
very sensitive to this. It is therefore paramount that we protect the interests and data of all parties, and it is

this sensitivity that has shaped our privacy, data collection policies and business model.

Advertising through MyHealth1st is focused more on health literacy programs and campaigns that assist
patients to be proactive about preventative care or improving their quality of life. We take more of an
education approach to engaging patient audiences, and importantly, doing this in a way that is

collaborative with our health care practice clients and partners.”
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Further information

Klaus Bartosch Graham Mason Michael Brown
Managing Director Chief Financial Officer Pegasus Corporate Advisory
+61414 992 811 +61 432 207 211 +61 400 248 080

About 1ST Group Limited

1st Group is an ASX listed digital health, media and technology company building Australia’s leading health
services portal, MyHealth1st.com.au, Australia’s online pet service portal PetYeti.com.au and corporate and
government solutions platform GoBookings.com. These integrated platforms provide an easy to use online
search and appointment booking service and offer a range of value added apps and services that facilitate
digital patient and customer engagement. We improve lives by connecting consumers to a variety of
healthcare services and information anytime, anywhere, so they can get well sooner and stay well longer.

To find out more visit 1stGrp.com, MyHealth1st.com.au, PetYeti.com.au and GoBookings.com.
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APPENDIX

Our Portals and Web Widgets
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@ what do youneed

MyHealth1st website
practice directory

\. 1800 693 368

Primary
Q) What doyou need?

Ganeral examination

©) vhen are you miatavler

MyHealth1st booking widget
on customer website

Organic site
growth from:

Customer acquisition
strategies

Referrals
Industry consolidation

Corporate and
industry partners

Upsell

Significant upsell
potential to the
existing customer
base exists.
Current add-on products
include Self Check-In,
easyRecall and
easyFeedback.

Any device,
anytime, at
multiple online

sources

Bookings
Per Site

Structural shift to
online bookings is a
key organic
growth driver.

Direct marketing also
promotes bookings.

Cross sell between
modalities and brands.
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PetYeti website
practice directory

Potential to monetise
the customer
network is significant
(eg. 3rd party
advertising such as
health insurance).
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Book your appointment

PetYeti booking widget
on customer website

Acquisitions

A number of
potential acquisition
opportunities exist.

1ST has the technology,

expertise and networks to
expand into new
health segments.

Key Investment Considerations

Visible Path
to Break-Even
Cashflows

Multiple

A Growth Drivers

Revenue growth momentum

Online health services bookings market is > $1.9b
Directionally positive KPis

Acquire new customers as (hEy‘ increase their online
Costs stabilised

presence and digital profile through multiple products,
including online appointments

Includes enline appointments, add-on products and
services, and advertising

Upsell revenues as customers purchase additional
products & services

Booking migration from offline to online increases patient
interaction points and monetization opportunities driving
broader consumer engagement, cross-sell patients to other
services, including PetYeti

Strong Recent Significant Upsell
| ||| Momentum

Revenue Potential

Significant quarter on quarter revenue growth Upsell revenues are rising off a low penetration base Experienced leadership team
Significant existing upsell customer opportunity

significant online experience — SEEK, HotelClub, Concur,

i alesta a her:
Upsell consumer users to complementary services Warifcom Realestarsicamalrandiothers
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