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Former Virgin Mobile CEO joins oOh! to drive new Customer-centric 
transformation 

oOh!media Limited (ASX: OML) today announced the appointment of former Virgin Mobile Chief 
Executive Officer, David Scribner as its Chief Customer Officer, a new role to support the company’s 
strategy to deliver on its vision of being a new Out of Home media company. 

Mr Scribner, one of the few former Chief Marketing Officers who was elevated to CEO, brings proven 
experience in developing and leading customer-centric organisations in B2B and B2C environments, 
which beyond Virgin Mobile also included Optus, Nestle and most recently True Local. 

oOh! CEO Brendon Cook said the company recognised 18 months ago the need for a Chief Customer 
Officer in order to lead revenue generation and support the business strategy that oOh! started 
developing in 2012 to evolve the traditional Out of Home company by 2020. 

“We have been busy pulling everything together: From introducing powerful new data sets, to enabling 
advertisers to better reach and target their audiences, to introducing content across our inventory, to 
growing our existing network of Classic and Digital inventory while creating new opportunities for 
consumers to engage with advertisers at the right scale,” Mr Cook said. 

“To support this, we identified that we needed to change the way we engaged with our various 
customers. Our advertisers, agency customers and our property partners had changing needs and at 
the same time Government and Consumers’ expectations of Out of Home as a public space medium 
were also changing rapidly.   

“It was clear that we needed to further instill a customer centric lens to our business and as such we 
undertook an extensive global search to find a Chief Customer Officer, a role that we kept evolving 
during the recruitment process.  

“David brings intimate knowledge of the needs of advertisers, understands the media agency 
landscape and is experienced in bringing together senior teams across multidisciplinary customer 
touching areas. 

“On top of this, he clearly gets Out of Home, has demonstrated the ability to create a customer centric 
organisation that drives business growth and importantly, will be a great fit for our culture. 

As Chief Customer Officer, David’s role will be to help advertisers and property partners engage with 
audiences more deeply and to bring together key functional areas that directly support media buying 
clients including: Sales, Marketing, Data and Insights, Content and Creative Services and Client 
Services. 

Mr Scribner, who during his leadership at Virgin Mobile oversaw the game changing Fair Go Bro and 
Game of Phones campaigns which drove significant growth in customers and EBITDA for the 
challenger brand, said he was thrilled to be joining a media business he has had a long infinity with. 
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“Out of Home is a great medium to build brands and what’s more, it is more cost effective when 
compared to other channels,” Mr Scribner, who is Chairman of the Board of Ad Standards, said.  

“And oOh! is the clear leader in the field, by continuing to evolve what the industry looks like to meet 
the needs and challenges of advertisers.”  

Mr Cook said while the role had been in the making for some time and was not in reaction to the Adshel 
acquisition, David would be pivotal in bringing together the two businesses under a unified strategy and 
approach to market.  

Mr Scribner will commence with oOh! on 8 October 2018. 
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Investor enquiries: Martin Cole, Capital Markets Communications - 0403 332 977 
 

Media enquiries:  John Hanrahan, Lighthouse Communications Group – 02 8262 8989  

 
 
 
About oOh!media: oOh! is a leading media operator in Australia and New Zealand that creates deep engagement between people and brands 
through an Unmissable world of physical and digital solutions. Our connected offline and online media ecosystem makes brands Unmissable, 
with 20,000+ locations across roadside, retail, airports, office towers, cafes, fitness venues, bars, university and integrates with experiential, 
social and mobile online. We combine this unparalleled reach with the industry’s best data, insights and media planning tools, as well as world-
best technological innovation, to give advertisers an added layer of campaign intelligence. With oOh!’s world of Unmissable, advertisers 
can reach and engage with audiences anytime, anywhere. 
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