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Market Eye – virtual conference

The World’s First Omnidata Intelligence Company
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About Skyﬁi
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Our vision is to improve visitor experience by
understanding behaviour.
Skyﬁi is a global technology company that
transforms the way organisations collect,
analyse and extract value from data.
We process billions of data points monthly,
captured in the physical & digital world to help
businesses better understand and improve the
experiences of millions of customers every day.

OMNIDATA INTELLIGENCE
The practice of analysing multiple data sets to
create a complete understanding of experiences
across the physical and digital world.
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We process billions of data points monthly, captured in the physical & digital world to help
businesses better understand and improve the experiences of millions of customers every day.

For personal use only
4

countries in which SKF
operate across 5 continents
number of customers SKF
provide services to across
10,000 physical venues
year average contract length
% of revenues generated from
recurring revenue streams
Increase in recurring revenues
in Q3 FY20 to $2.3m
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Diversiﬁed
Revenue Model

SERVICES REVENUES
are generated from the payment of projects undertaken
by both Data Consultancy Services (DCS) and Marketing
Services (MS) divisions. Revenues generated from
Services are received as either monthly, recurring or
ﬁxed fee projects.
NON-RECURRING REVENUES
are generated from the deployment of hardware and
infrastructure, implementations and upfront setup fees,
which underpin recurring revenues, including
installation of Wireless Access Points, 2D and 3D
cameras, People and Vehicle Counting technology.
MS= Marketing Services
DCS= Data Consultancy Services
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RECURRING REVENUES
are generated from ongoing subscription fees for
access to Skyﬁi’s ‘IO’ data intelligence platform.
Recurring revenues are charged on a ﬁxed fee per
venue per month basis and not volume based on
traﬃc. The majority of our recurring revenues are
typically contracted on 3-5 year terms with a monthly
subscription fee
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TOTAL OPERATING REVENUE - BY QUARTER

72%
75%

2
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$10m
RECURRING REVENUE - BY QUARTER

$2.5m
$1.9m
Undrawn
1. All revenues are inclusive of Beonic transaction which completed on 9 July 2019
2. Versus Previous Corresponding Period (Q3 FY20)
3. Annual Recurring Revenue (ARR) based on contracted recurring revenues as at the
end of Q3 FY2020
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New Product
Releases
Our Data Science team has built a predictive
reporting tool to measure the daily impact of
COVID-19 on physical venues

Skyﬁ partnered with leading customer insights
ﬁrm Brickﬁelds Consulting to help the Australian
Retail Property industry better understand and
react to changes in shopper sentiment during
these challenging market conditions

Skyﬁi has recently launched a new product
called Occupancy Now ™, an automated
occupancy and social distancing management
solution, It helps venues:
●
●
●

Manage venue occupancy in real time
Optimize cleaning and testing services
Facilitate contact tracing
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Skyﬁi’s OccupancyNow™ solution combines
automated counting technology, a web-based
reporting dashboard, and real-time alerting
and monitoring to help you:
● Manage real-time occupancy and social
distancing in your venues
● Track and verify COVID-19 compliance
● Optimize staﬃng and cleaning procedures
● Keep customers informed of COVID-19
initiatives
● Facilitate contact tracing
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01 Real-time
Occupancy
Management
Enable staﬀ to accurately
maintain safe occupancy
and social distancing
guidelines.

Accurate, Automated Counting
Remove human error from the counting process,
and help staﬀ more accurately manage the ﬂow
of customers into your venues.

Proactively Manage Congestion
Prevent overcrowding by automatically alerting
staﬀ when congestion is detected or occupancy
counts cross a threshold.

Provide Customer Assurance
Improve the eﬀectiveness and responsiveness of
your COVID-19 countermeasures, and give
customers conﬁdence that you’re actively
maintaining a safe environment.
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Real-time Occupancy Management

Live Occupancy
& Crowd Analysis
Accurately monitor live occupancy
and congestion.

Automated Staﬀ Alerts
Proactively manage and respond
to congestion and overcrowding.

ALERT: Store is
reaching maximum
occupancy.

For personal use only

02 Historical
Occupancy
Reports
Streamline operations
and verify COVID-19
compliance in each
location with historical,
web-based reports.

Optimize Staﬃng Costs
Reduce operational costs, and minimize the risk
of exposure for customers and staﬀ by more
accurately adjusting staﬀ levels to meet demand.

Optimize Routine Cleaning Schedules
Understand the best times to schedule routine
cleaning and sanitization procedures, and track
whether staﬀ are performing them.

Verify COVID-19 Compliance
Review occupancy counts in each venue to
ensure compliance with company policies and
COVID-19 regulations.
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Historical Occupancy Reports

Understand Occupancy Trends
Understand how occupancy changes by
the minute, and align staﬀ scheduling to
more accurately meet demand.

Busiest Hour and Day Report
Understand your busiest hours of the
day and days of the week, and optimize
scheduling of routine cleaning and
sanitization procedures.
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03 Data-Driven
Communication
Tools
Easily subscribe and inform
customers of the COVID-19
countermeasures you
have in place.

Inform Staﬀ and Customers
Setup automated multichannel communications to
keep staﬀ and customers informed of updates to your
COVID-19 countermeasures.

Optimize your Communication Strategies
Reach customers on multiple channels, and determine
their impact on customer sentiment and visitation.

Facilitate Contract Tracing & Testing
Segment customers and staﬀ by visitation history, and
inform those that might have come into contact with a
conﬁrmed COVID-19 case while in your venue.
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Data-Driven Communication Tools

Register Customers through
WiFi, App or Web
Collect customer contact and proﬁle
information, and allow them to easily opt-in
to COVID-19 related communications.

Multichannel Communications
Reach each customer segment on the
most eﬀective channel – including email,
SMS, and mobile apps.

For personal use only

Data-Driven Communication Tools

Understand the Impact of
Communications
Attribute communications to in-venue visits,
and understand their impact on visitation,
visit frequency, and sentiment.

Contact Tracing: Inform Relevant
Contacts About Possible Exposure
Segment contacts by their visitation history,
and inform those who were present, during or
after, a visit from a conﬁrmed COVID-19 case.
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Outlook
The Company recognises that our
track record of quarter on quarter
growth momentum may be
challenged in Q4 FY20.

Ongoing development and rollout of new
analytic products

However, the strong Q3FY20
performance allows the Company
to re-conﬁrm it will maintain a
positive full-year operating EBITDA
for FY2020.

Maintain focus on cash preservation inline with
market conditions

Strong focus on Marketing to drive new lead
generation

Continue to support current customers with
business critical insights
Convert new business leads within Grocery,
Municipalities and Healthcare
Deliver a positive EBITDA positive for the full
year FY20
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Important Notice and Disclaimer
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This presentation has been prepared by Skyﬁi Limited (ACN 009 264 699) (Skyﬁi or the Company). The information contained in this presentation is current at the date of this
presentation. The information is a summary overview of the current activities of the Company and does not purport to be all inclusive or to contain all the information that a
prospective investor may require in evaluating a possible investment. This presentation is for general information purposes and is not intended to be and does not constitute a
prospectus, product disclosure statement, pathﬁnder document or other disclosure document for the purposes of the Corporations Act and has not been, and is not required to
be, lodged with the Australian Securities & Investments Commission. It is to be read in conjunction with the Company’s disclosures lodged with the Australian Securities
Exchange.
The material contained in this presentation is not, and should not be considered as, ﬁnancial product or investment advice. This presentation is not (and nothing in it should be
construed as) an oﬀer, invitation, solicitation or recommendation with respect to the subscription for, purchase or sale of any security in any jurisdiction, and neither this
document nor anything in it shall form the basis of any contract or commitment. This presentation is not intended to be relied upon as advice to investors or potential investors
and does not take into account the investment objectives, ﬁnancial situation or needs of any particular investor which need to be considered, with or without professional
advice, when deciding whether or not an investment is appropriate.
This presentation may contain information as to past performance of the Company. Such information is given for illustrative purposes only, and is not – and should not be relied
upon as – an indication of future performance of the Company. The historical information in this presentation is, or is based upon, information contained in previous
announcements made by the Company to the market.
This document contains certain "forward-looking statements". The words "anticipate", "believe", "expect", "project", "forecast", "estimate", “outlook”, “upside”, "likely", "intend",
"should", "could", "may", "target", "plan" and other similar expressions are intended to identify forward-looking statements. Indications of, and guidance on, future earnings and
ﬁnancial position and performance are also forward-looking statements, as are statements regarding the Company’s plans and strategies and the development of the market.
Such forward-looking statements are not guarantees of future performance and involve known and unknown risks, uncertainties and other factors, many of which are beyond
the control of the Company, which may cause actual results to diﬀer materially from those expressed or implied in such statements.
The Company cannot give any assurance or guarantee that the assumptions upon which management based its forward-looking statements will prove to be correct or
exhaustive beyond the date of its making, or that the Company's business and operations will not be aﬀected by other factors not currently foreseeable by management or
beyond its control. Such forward-looking statements only speak as at the date of this announcement and the Company assumes no obligation to update such information. The
release, publication or distribution of this presentation in jurisdictions outside Australia may be restricted by law. Any failure to comply with such restrictions may constitute a
violation of applicable securities laws.
All references to dollars are to Australian currency unless otherwise stated.
To the maximum extent permitted by law, the Company makes no representation or warranty (express or implied) as to the accuracy, reliability or completeness of any
information contained in this document. To the maximum extent permitted by law, the Company shall have no liability (including liability to any person by reason of negligence
or negligent misrepresentation) for any statements, opinions or information (express or implied), arising out of, contained in or derived from, or for any omissions from this
document, except liability under statute that cannot be excluded.

