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KPG: Partner Owner DriverTM Typical Rollup
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*Expected NPATA contribution is post transaction improvement
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EBITDA Costs
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•

•

• 52.8%

47.2%

52.2%

47.8%

53.2%

46.8%

25%

35%

45%

55%

65%

75%

1H18 2H18 1H19 2H19 1H20 2H20

Seasonality in accounting business
(excludes acquisitions)
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-10.0%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

($200,000)

$0

$200,000

$400,000

$600,000

$800,000

$1,000,000

$1,200,000

$1,400,000

$1,600,000

$1,800,000

0 1 2 3 4 5 6

EBITDA Revenue EBITDA Margin
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50%

7%
3%

14%

13%

13%

Shareholder Composition

Founder and CEO Partners

Management & Board of Directors Institutional

Retail Remaining Shareholders
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