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The Problem
The credit card model 
is broken.



Our Purpose
Reimagining payments. 
Improving every day.



Our Mission 
We create simple, fair and transparent 
credit and payment solutions that 
improve lives every day.



6

Key Highlights FY18

1. Circa 1.3 million consumers across Zip and Pocketbook.
2. Run-rate annualised transaction volume as at 30 June 2018.
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FY18 Key Metrics

1. Revenue includes Portfolio income and other income.
2. Gross receivable value at 30 June.
3. Bad debts are written off in line with policy after 180 days past due. Percentage calculated on the gross receivable amount. Net bad debts includes the impact of bad debts recovered.

FY17 FY18

$40.4m

$17.0m Revenue1

$40.4m
138%↑

Transaction 
Volume

$542.9m
135%↑

Consumers

738.1k 145%↑

FY17 FY18

$542.9m

$230.6m

FY17 FY18

738.1k

300.9k

Receivables2

$316.7m 108%↑

Net Bad Debts3

2.61% 1.33%↑

Retail Partners

10.6k 141%↑

FY17 FY18

$316.7m

$152.0m

FY17 FY18

2.61%

1.28%

FY17 FY18

10.6k

4.4k



8

Our Great Products

Zip offers simple and convenient financial products, with a strong focus on financial wellbeing.

Credit and Payments Budgeting and Saving
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Differentiated Business Model 

Zip issues credit (at the point-of-sale) and processes payments, instore and online, in a ‘closed loop’ network. 

We build direct relationships with both consumers and retail partners.

+ =
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The Zip Difference

Zip’s model is unique in market as it stands alongside credit cards and other Pay Later peers.
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Winning Major Partners

Zip continues to add significantly larger enterprise retailers to its platform.

2016

2017

2018

Note: Size of bubbles indicate approximate size of business. Large red bubbles include +$1bn billion in annual sales.

Many large retailers offer multiple alternate payment methods at checkout, as they value 

the right complimentary “mix” of options to drive conversion.

The sales pipeline continues to expand with well known, exciting brands.
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Expanding Retailer Base

1. Chart illustrative of Zip’s key segments based on transaction value to June 2018.

Over 10,000 places for consumers to shop – in its target categories, Zip has some of the biggest players.

Transaction Volume 
by Category1

Home Improvement (24%)

Retail (63%)

Auto (4%)

Travel & Entertainment (3%)

Health and Wellness (6%)
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We’re Just Getting Started 

There is an estimated $1 trillion+ in 

annual payment volume in Australia.

Zip is uniquely placed to penetrate 

across all verticals given its diverse 

model.

Increasing adoption of alternate 

payment methods is driving 

industry acceptance right across 

the ecosystem.

1. The Australian Institute of Health and Welfare www.aihw.gov.au.
2. Tourism Research Australia www.tra.gov.au.
3. Australian Bureau of Statistics www.abs.gov.au/ausstats/abs@.nsf/mf/8501.0.
4. Reserve Bank of Australia www.rba.gov.au/statistics/tables/xls/c01hist.xls?v=2018-08-02-18-22-22 / www.rba.gov.au/statistics/tables/?v=2018-08-02-18-22-10#money-credit.

We are currently processing annualised transaction volume of $750m+, less than 0.1% of the market.

http://www.aihw.gov.au/
http://www.tra.gov.au/
http://www.abs.gov.au/ausstats/abs@.nsf/mf/8501.0
http://www.rba.gov.au/statistics/tables/xls/c01hist.xls?v=2018-08-02-18-22-22
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A New Brand – Architecture

Our new brand clearly unifies Zip Pay and Zip Money as two distinct accounts under one master brand.
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A New Brand – The ‘Own it’ Platform

We launched ‘Own it’ as a brand platform – a powerful, evocative phrase that sums up how the brand 

empowers both shoppers and sellers. It also speaks to how seriously Zip owns its responsibilities and integrity.
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Growing Consumer Base

Our consumer numbers and engagement metrics continue to grow.

Driven by a range of initiatives delivered in FY18:

• Expanded Zip network

• Targeted marketing campaigns

• New brand launched in June

• Product feature releases

1H17

119.1k

Consumers

300.9k

529.3k

738.1k

2H17 1H18 2H18

1H17

41%

Repeat Transaction Rate

61%

75%
83%

2H17 1H18 2H18 1H17

$83.2m

Transaction Value

$147.4m

$235.3m
$307.6m

2H17 1H18 2H18
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New Native App

Consumers can browse, 

shop and manage their 

account from one, 

convenient place. 

Captive platform for 

promoting retailer offers 

and discounts.

Scannable barcodes and 

QR codes will improve the 

instore experience.

Now live in the App and Play Stores as of August 2018.
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New Store Directory

An easier way for consumers to find the stores and products they need and want.

2.4M
user sessions 

per month
across our 
websites
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Key Opportunities FY19 and Beyond

Supercharge growth to deliver $1.0 billion+ in annual transaction volume.
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Disclaimer and Important Notice

The information contained in this presentation has been prepared by Zip Co Limited ACN 139 546 428 (Company).This presentation is not an offer, invitation, solicitation or other recommendation with respect to the subscription for, 

purchase or sale of any securities in the Company. This presentation has been made available for information purposes only and does not constitute a prospectus, short form prospectus, profile statement or offer information statement. 

This presentation is not subject to the disclosure requirements affecting disclosure documents under chapter 6D of the corporations act 2001 (cth). The information in this presentation may not be complete and may be changed, 

modified or amended at any time by the company, and is not intended to, and does not, constitute representations and warranties of the Company. 

The Company does not have a significant operating history on which to base an evaluation of its business and prospects. Therefore, the information contained in this presentation is inherently speculative. The information contained in 

this presentation has been prepared in good faith, neither the Company or any of its directors, officers, agents, employees or advisors give any representation or warranty, express or implied, as to the fairness, accuracy, completeness or 

correctness of the information, opinions and conclusions contained in this presentation. Accordingly, to the maximum extent permitted by law, none of the company, its directors, employees or agents, advisers, nor any other person 

accepts any liability whether direct or indirect, express or limited, contractual, tortuous, statutory or otherwise, in respect of, the accuracy or completeness of the information or for any of the opinions contained in this presentation or for 

any errors, omissions or misstatements or for any loss, howsoever arising, from the use of this presentation.

This presentation may contain statements that may be deemed “forward looking statements”. Forward risks, uncertainties and other factors, many of which are outside the control of the Company can cause actual results to differ 

materially from such statements. Such risks and uncertainties include, but are not limited to: the acquisition and retention of customers, commercialisation, technology, third party service provider reliance, competition and development 

timeframes and product distribution. Usability of Zip’s products depend upon various factors outside the control of the Company including, but not limited to: device operating systems, mobile device design and operation and platform 

provider standards, reliance on access to internet, limited operating history and acquisition and retention of customers, reliance on key personnel, maintenance of key business partner relationships, reliance on new products, 

management of growth, brand establishment and maintenance. A number of the Company’s products and possible future products contain or will contain open source software, and the company may license some of its software 

through open source projects, which may pose particular risks to its proprietary software and products in a manner that could have a negative effect on its business. The Company’s intellectual property rights are valuable, and any 

inability to protect them could reduce the value of its products and brand. The Company’s products may contain programming errors, which could harm its brand and operating results. The company will rely on third party providers and 

internet search engines (amongst other facilities) to direct customers to Zip’s products. Other risks may be present such as competition, changes in technology, security breaches, insurance, additional requirements for capital, potential 

acquisitions, platform disruption, ability to raise sufficient funds to meet the needs of the Company in the future, the Company’s limited operational history, reliance on key personal, as well as political and operational risks, and 

governmental regulation and judicial outcomes.

The Company makes no undertaking to update or revise such statements, but has made every endeavour to ensure that they are fair and reasonable at the time of making the presentation. Investors are cautioned that any forward-

looking statements are not guarantees of future performance and that actual results or developments may differ materially from those projected in any forward-looking statements made.



Thank You


