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Digital Data Analyst  

 

ASX Position Description  

ASX “All Roles Flexible” 
ASX offers mutually beneficial flexible working arrangements.  

We recognise that employees need to balance work and personal lives. 

ASX Opportunity Snapshot What’s On Offer 

This position plays a vital part in the ASX digital 
transformation and requires collaboration with a cross-
functional, continuous delivery team as part of an exciting 
new initiative.  

You will be helping the team to optimise the newest 
Marketing Technologies such as Adobe AEM, SFMC, GA360, 
O360, GMP, Big Query and Data Studio.  

We are looking for someone who can guide and shape 
strategies to improve data-driven journeys that drive 
business impact and customer value.  

 

Role: 
Digital Data Analyst  
(12 month max term) 

Reports to: Manager, Digital Services  

People 
Management: 

N/A 

Budget: N/A 

Team: Marketing 

Date: June 2020 

Location: Sydney, NSW 

Flexible Role: Yes 

 

What you’ll do: 

 Work with business and marketing stakeholder to define objectives design key performance indicators  

 Develop data strategies for digital properties and multi-channel campaigns that align to goals – providing updates to the 

team on strategy recommendations, progress & status updates. 

 Build, improve, and maintain reports, dashboards, and tracking metrics to monitor the performance of products and digital 

content. 

 Execute data for A/B testing and configure Google Optimise.  

 Set-up tracking links for on-going metrics analysis and provide seamless end-of-month reporting and performance tracking 

of digital properties 

 Analyse data regarding customer and user patterns to inform experience design and potential demand for ASX services. 

 Track, analyse, monitor and report on campaign performance,  ensuring achievement of agreed metrics as well as 

managing spend to budget financial process. 

 Assist in in keyword research and keyword expansion for paid search campaigns, to maximize reach and visibility of the 

product/brand. 

 Working alongside our Google Marketing Platform (GMP) Agency, monitor bid management and budget management 

across all GMP channels, to ensure we are driving cost efficiencies and ROI for all clients. 
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What you’ve done: 

 4+ years in relevant analytics role 

 Proficiency in Google Analytics and Optimise +GTM,  

 Experience with Google Campaign Manager (DoubleClick suite), Google AdWords and LinkedIn 

 Proficiency with R and SQL  

 Experience with Salesforce Reports and Dashboards 

 Experience with JavaScript, HMTL ,CSS for testing 

 Experience implementing or testing relevant analytics and tag management technologies-  Digital Data Layer concept and 

Google Tag Management or similar products  

 Experience with JIRA and Confluence 

 

And if you’ve got some of this, even better: 

 Solid understanding of best practices in digital development 

 Solid understanding of UI/UX design principles 

 Understanding of ASX customers, products and services 

 Ability to clearly and professionally interact with clients, stakeholders and managers 

 

What you need to enjoy and be good at for this role: 

 Be a broad based analytical thinker 

 Be a team player, who can collaborate within cross-functional teams, be flexible and multi-task 

 Be a lateral thinker with a proactive approach to problem solving 

 Show a high attention to detail and quality delivery 

 Passion for finance, and a deep understanding of financial services  

 Demonstrated ability to prioritise effectively, work under pressure and meet short deadlines 

 Strong written and verbal communication skills 

 


