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Manager, Brand Content & Insights  

 

ASX Position Description  

ASX “All Roles Flexible” 
ASX offers mutually beneficial flexible working arrangements.  

We recognise that employees need to balance work and personal lives. 

ASX Opportunity Snapshot What’s On Offer 

An exciting new opportunity for an experienced marketer 
to manage content and insights across the ASX brand. This 
role is responsible for all content initiatives across multiple 
platforms and formats, to provide helpful content to 
customers that is aligned to business objectives.  

 

Your team will analyse digital and social media, news 
monitoring and alerts, as well as content across the 
business. You will also lead the development of a strategic 
brand narrative that is aligned with our business goals and 
drive content orchestration across the business.  

Role: 
Manager, Brand Content & 
Insights  

Reports to: General Manager, Marketing  

People 
Management: 

Yes  

Budget: TBA  

Team: 3  

Date: July 1st 2018 

Location: Sydney, NSW 

Flexible Role: Yes 

 

What you’ll do: 

 Responsible for the creation, oversight and measurement of a content strategy that delivers content across 
our digital customer journeys to support business needs and growth goals. 

 Work with digital services to transform content to new platforms and channels, including the establishment 
of an ASX Blog and editorial agenda that serves the business and its customers  

 Conduct editorial meetings to collaborate with business stakeholders and industry expertise to identify new 
content opportunities and generate content of value for the business. 

 Design workflows for content lifecycle processes that include content creation, review and approval cycles, 
single source publishing, orchestration and optimization of content. 

 Leverage research and insights tools to deliver insight into marketing planning, as well as delivering industry 
news and alerts across the ASX business.  

 Collaborate with marketing managers in the creation and implementation of a content calendar to align 
content releases with product launches, campaigns and business activities. 

 Deliver education and though leadership programs for retail investors 

 Ensure content quality, clarity, and accuracy across all assets in partnership with business, legal and 
marketing stakeholders . 

 Develop and maintain the brand strategy including guidelines, research and monitoring.   
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What you’ve done: 

 Extensive experience in marketing, with ownership of content strategy and orchestration  

 Understanding of brand strategy, brand architecture, creative processes and brand narrative  

 Demonstrated ability to plan, execute and measure content plans in coordination across a business  

 Broad understanding of content marketing, research and insights best practice   

 Proven track record in driving transformation  

 

And if you’ve got some of this, even better: 

 Experience in financial services of technology industries, preferably in a B2B environment  

 Experience with the Adobe suite of products, in particular AEM and Adobe Analytics  

 Understanding of how to integrate SEO principles in content development.  

 Leadership, stakeholder management and influencing skills  

 Tertiary marketing, communications or journalism qualifications 

 Contract negotiation skills 

 

What you need to enjoy and be good at for this role: 

 A strong team player who is proactive in generating team engagement and increasing collaboration. 

 Stakeholder management with the ability to work collaboratively with other areas across the business.  

 Strong communication skills across traditional and new media.  

 Passion for finance, and a deep understanding of financial services  

 Demonstrated ability to work under pressure and meet short deadlines 

 Strong written and verbal communication skills 

 Strong negotiation and influencing skills 


